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1. (a) <?T : < 1x4=4 

Write Tfue or False : 

(i) Mi ^ CW! Wf 

'®ll43 I 

Selling begins much before the 
production of goods and service. 

(ii) M\5 W1R 

Market segmentation appeared 
along with the new concept of 
marketing in 1950. 
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(in) ' 3 jft*)% 5 T RT CTRR I 

Innovation means introduction of 
new product and service. 

(iv) (RNCTN »*FF RTRfF 

^IPTR R CRNICTN ^ R*R 

<p|<f<p3l CRlRTCRm R*Rl6a ^FR < PC^ I 

Noise is the external factor in- 
communicating system that 
interferes with the process and 
work against effective communica¬ 
tion. 

(b) RI# <Hl : 1x4=4 

Fill in the blanks : 


Rssfsir w^5 

_ tsfa> 

crR^r i 


In sellers’ market, the _ 

_ for 

goods exceeds i 



(ii) __ _ ^R 5 Rfl>I 

RvjR 2RJR ‘Wh^RRR 

(^3j\5 RR<pR]'0'»IcR RIR^IR R>R «TF» ^fv) 

CE$T R>RT ^R I 

___is the technique applied 

to creation, development and 
marketing of new products on a 
planned basis to maximize 
profitability. 
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2. ^ c&ren 9m : 4x4=15 

Write short notes on : 

(a) / Advertising 

(b) MT / Product positioning 

(c) MI 0fb° / Branding of product 

(d) CM! / Aftersale service 


3. 


(a) 


M®(1 t% ? MM 2H5R 

9m MI tef msTTHI MTI 3+8=11 


What is a marketing concept? Discuss 
the factors which influence the 
marketing concept., 


WM7/ Or 


(b) tpicci ^ ^ ? 

Ml I 3+8= u 

What do you mean by ‘micro-marketing 
environment.’? Discuss its important 
variables. 


4. (a) 3R ai^ ^tnh W I fr'l'H'a ^ 

5+6=11 

Explain the features of buying motives. 
What are the importances of buying 
motives in marketing? 
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*mr/Or 

(b) Wf # ^5fl ? ^^R«R 

2OT3j%$T ^TNJI I 3+8=11 

What do you mean by market 
segmentation? Explain the importance 
of market segmentation. 

5. (a) ‘WT 1%? ^ 

fans w I 3+8=11 

What is ‘product planning*? Discuss the ' 
most important objectives of product 
planning. 

W/ Or 

(b) 1%? <SF5R WTlffel 2PTR <SR 

sprm aiR c^r^m c#Ff sm ? 

3+8=11 

What is product life cycle? What 
strategies can a marketer adopt to keep 
the growth stage expanding? 


6. (a) Wl ■spH fep zfsft 1%SF1 a*n 

^irwibHi i 11 

Discuss various factors which influence 
the product pricing decisions. 
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^m7/ Or 

(b) ‘aCSITR 1^’ TO ? 2TC5JTR '8 < 1^5 2f5R 

faSFJ W ^JNJT 4>^T I 3+8=11 

What is meant by promotion mix? 
Explain the factors influencing the 
promotion mix. 


7. (a) <71314 Stills ^sjfo 

C4f| H^jSI l” 4JHII 4*4l I 12 

“Marketing needs the services of 
middlemen but not too many.” Explain. 

W/ Or 

(b) a^m toi wr 

4+4+4=12 

Discuss different modes of transport 
system and their advantages and 
disadvantages. 
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